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O V E R V I E W

O U T L O O K  &  S T R A T E G Y

I N V E S T M E N T  H I G H L I G H T S

C O M P A N Y  O V E R V I E W

F I N A N C I A L  R E V I E W

S U S T A I N A B I L I T Y  U P D A T E
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M I L E S T O N E S  &  A C H I E V E M E N T S
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E X P E R T S  I N  A U T O M O T I V E  U P H O L S T E R Y

W H O  W E  A R E

D I S C L A I M E R :  T h i s  i m a g e  i s  u s e d  t o  i l l u s t r a t e  t h e  d e p t h  o f  P e c c a ’ s  p r o d u c t  r a n g e  f o r  t h e  a u t o m o t i v e  m a r k e t .  P r o d u c t s  a r e  s u b j e c t  t o  v a r y  b a s e d  o n  m o d e l s  a n d  

v a r i a n t s .  T h e  i m a g e  s h o w n  i s  f o r  i l l u s t r a t i o n  p u r p o s e s  o n l y  a n d  s h o u l d  n o t  b e  t a k e n  a s  a n  e x a c t  r e p r e s e n t a t i o n  o f  p r o d u c t s  c u r r e n t l y  m a n u f a c t u r e d  b y  P e c c a .

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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W O R L D - C L A S S  P R O D U C T S  A C R O S S  T H E  V E H I C L E  L I F E C Y C L E

O E M

D E V E L O P M E N T  &  P R O D U C T I O N

P H A S E

N E W  M O D E L S

F A C E L I F T S

O E M  &  T I E R  I

P D I

P R E - D E L I V E R Y

P H A S E

O P T I O N A L  A C C E S S O R Y

S P E C I A L  E D I T I O N S

O E M  &  D I S T R I B U T O R S

R E M

A F T E R M A R K E T

P H A S E

C U S T O M I Z A T I O N

R E P A I R S / R E P L A C E M E N T

S U P P L I E R S  &  W O R K S H O P S

V E H I C L E  E N D  O F  L I F EV E H I C L E  P R O D U C T I O N  S T A G E

O U R  C U S T O M E R S

S E A T S  M A N U F A C T U R E D  F O R

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

C O R E  B U S I N E S S
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A N  I N T E R N A T I O N A L  C L I E N T  B A S E

C O R E  B U S I N E S S

E X P O R T S  T O  U S A ,  C H I N A ,  E U R O P E ,  J A P A N ,  A U S T R A L I A ,  N E W  Z E A L A N D ,  T H E  M I D D L E  E A S T  

A N D  O T H E R  S E  A S I A  C O U N T R I E S  I N C L U D I N G  T H A I L A N D ,  I N D O N E S I A  A N D  S I N G A P O R E

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

T H E  U N I T E D  S T A T E S

N E T H E R L A N D S

T H E  M I D D L E  E A S T

U K
C H I N A

T H A I L A N D

J A P A N

A U S T R A L I A

S I N G A P O R E

I N D O N E S I A

N E W  Z E A L A N D
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O U R  A U T O M O T I V E  C U S T O M E R S

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

C O R E  B U S I N E S S

O R I G I N A L  E Q U I P M E N T  

M A N U F A C T U R E R S  ( O E M )
1 S T  T I E R

P R E - D E L I V E R Y  

I N S P E C T I O N  ( P D I )
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D E L I V E R I N G  A  O N E - S T O P  S O L U T I O N

I N C R E A S I N G L Y  A D V A N C E D  D E S I G N ,  I N N O V A T I O N  &  P R O D U C T I O N  C A P A B I L I T I E S

2 0 +

Y E A R S

O F  E X P E R I E N C E

S T Y L E L A B  +  

R & D

L E A T H E R  

H I D E S

C A P A C I T Y  +  

E F F I C I E N C Y

D E S I G N  &  

I N N O V A T I O N

R A W  M A T E R I A L S  

P R O C U R E M E N T

M A N U F A C T U R I N G

D I S T R I B U T I O N  &

I N S T A L L A T I O N

D E M A N D  F O R  

N E W  P R O D U C T S

P E C C A ’ S  A N N U A L  S E A T  

P R O D U C T I O N  C A P A C I T Y

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

C O R E  B U S I N E S S
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I M P R O V E D  C A P A B I L I T I E S  U N L O C K  F U R T H E R  G R O W T H

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

C O R E  B U S I N E S S

I N C R E A S E D

C A P A B I L I T I E S

Q 3 F Y 2 4  R E V E N U E  C O N T R I B U T I O N ,  R M  M I L L I O N S

L E N G T H  O F  R E L A T I O N S H I P ,  

Y E A R S

L O N G - T E R M  

C U S T O M E R  

R E L A T I O N S H I P S

M O R E  O R D E R S

P R O C E S S  

K N O W L E D G E
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O U R  L A R G E S T  C U S T O M E R S  H A V E  B E E N  

W I T H  U S  F O R  O V E R  A  D E C A D E
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H I G H L I G H T S  O F  Q 4  &  F Y 2 4

+ Q 4  F Y 2 4  m a r k e d o u r 8 t h c o n s e c u t i v e  q u a r t e r l y  n e t  p r o f i t  r e c o r d s i n c e  Q 1  F Y 23

+ F Y 2 4  n e t  p r o f i t  w a s  a  r e c o r d  R M 5 5 . 0  m i l l i o n ,  u p  5 5 . 4 % f r o m  F Y 23

+  C a s h  p o s i t i o n  a t  R M 1 5 3 . 7  m i l l i o n ,  u p  3 8 . 2 % f r o m  e n d - F Y 23

+  C o m p l e t e d f i r s t  P O  t o  s e r v i c e  E u r o p e - r e g i s t e r e d  A i r b u s  A 3 2 0 ,  

a s  p a r t  o f  c o l l a b o r a t i o n  w i t h  A e r o  C a b i n  S o l u t i o n s  ( “A C S” )

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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F I N A N C I A L  R E V I E W

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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E A R N I N G S  R E V I E W

F I N A N C I A L  P E R F O R M A N C E

+ higher sales volume in 

Automotive segment

+ better production cost 

efficiency 

+ higher Group revenue

FY24 & Q4FY24 revenue was 

impacted by these items:

FY24 & Q4FY24 PAT was 

mainly impacted by these 

items:

Q4FY24 Q4FY23 QoQ FY24 FY23 YoY

R E V E N U E

( R M  M I L L I O N )

54.99 54.33 +1% 242.42 221.26 +10%

P B T

( R M  M I L L I O N )

18.78 13.52 +39% 72.16 46.95 +54%

P A T

( R M  M I L L I O N )
14.57 10.10 +44% 55.03 35.43 +55%

N P  M A R G I N
( % )

26.5% 18.6% +42% 22.7% 16.0% +42%

E P S
( S E N )

1.94 1.34 +45% 7.32 4.71 +55%

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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85.7%

14.3%

O E M R E M  &  P D I

88.9%

11.1%

O E M R E M  &  P D I

80.6%
3.2%

6.9%

9.3%

O E M R E M P D I O T H E R S

G R O U P  R E V E N U E  M I X | F Y 2 4  V S  F Y 2 3  

F Y 2 4

75.2%

3.4%

9.2%

12.2%

O E M R E M P D I O T H E R S

F Y 2 3

C A R  S E A T  C O V E R S

S U B - S E G M E N T  R E V E N U E  M I X

F Y 2 4

F Y 2 3

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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S E G M E N T  R E V E N U E  M I X ,  B Y  B R A N D S  | F Y 2 4  V S  F Y 2 3

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

9 2 . 7 %

4 . 4 %

2 . 9 %

To p  5  c a r  b r a n d s O t h e r  c a r  b r a n d s O t h e r  s e g m e n t s

F Y 2 4

Note: Pecca completed the acquisition of PT PGI in May 2023

9 2 . 6 %

4 . 9 %

2 . 5 %

To p  5  c a r  b r a n d s O t h e r  c a r  b r a n d s O t h e r  s e g m e n t s

F Y 2 3  
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104.6

144.8
164.4

221.3

8.3
19.2 22.8

35.4
55.0

8%

13% 14%
16%

23%

FY20 FY21 FY22 FY23 FY24

R E V E N U E  ( R M  M I L L I O N S ) P A T  ( R M  M I L L I O N S ) N E T  P R O F I T  M A R G I N

A N O T H E R  R E C O R D - B R E A K I N G  Y E A R

F I V E - Y E A R  N E T  P R O F I T  C A G R :  6 0 . 6 %

F I N A N C I A L  P E R F O R M A N C E

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

242.4
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O U T L O O K  &  S T R A T E G Y

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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N E A R - T E R M  O U T L O O K

R E S I L I E N T  O U T L O O K  F O R  M A L A Y S I A  T I V

604.3

529.5 508.9

720.7
799.7

390.3

765.0

240.0 220.2
190.3

282.0
330.3

169.8

360.0

2019 2020 2021 2022 2023 1H2024 2024F

M A L A Y S I A  T I V ,  T H O U S A N D  U N I T S P E R O D U A  S A L E S ,  T H O U S A N D  U N I T S

Sources:  MAA, Paultan.org (1), Paultan.org (2)

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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http://www.maa.org.my/statistics.html
https://paultan.org/2024/07/16/perodua-1h-2024-sales-up-17-4-to-170k-proton-down-5-2-to-72k-national-brand-market-share-now-at-67-8/
https://paultan.org/2024/05/21/perodua-hit-all-time-record-sales-in-2023-with-330325-units-up-17-1-aims-to-maintain-level-for-2024/


2 0 0 0

R E M

2 0 0 4 N O W F U T U R E

T I E R  2  L O C A L T I E R  1 ,  L U X U R Y  &  E VT I E R  2  G L O B A L ,  A V I A T I O N

P I L L A R  I P I L L A R  I I P I L L A R  I I I

M A S S  M A R K E T

E X I S T I N G  

C U S T O M E R S

L U X U R Y

A U T O M O T I V E  M A R K E T

Source: IEA (1), (2)

Source: Oliver Wyman

E X P A N D I N G  O E M  B U S I N E S S I N C R E A S I N G  R E M  S A L E S A V I A T I O N

P I L L A R  I V

N E W  B U S I N E S S  &  E V

Expand REM globally & locally 
across Malaysia

Continue growing with existing 
OEM customers & penetrate the 

luxury market
Highly engineered products 

& high entry barriers
Targeting new business, Tier-1

& the EV market

W H O L E  S E A TU P H O L S T E R Y

T I E R - 2

2 0 2 3 2 0 2 5 F 2 0 3 0 F2 0 2 12 0 1 9

A S I A  P A C I F I C ,  2 0 2 4

W O R L D W I D E ,  2 0 2 4

G L O B A L  E V  &  H Y B R I D  S A L E S

G L O B A L  M R O  M A R K E T T I E R - 1

6.6M
14M

21M

41M

US$104 BILLION

US$19.9 BILLION

2.2M
O E M
8 0 . 6 %

R E M
3 . 2 %

P D I
6 . 9 %

O T H E R S
9 . 3 %

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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https://www.iea.org/reports/global-ev-outlook-2024/trends-in-electric-cars
https://www.iea.org/data-and-statistics/data-tools/global-ev-data-explorer
https://www.oliverwyman.com/content/dam/oliver-wyman/v2/publications/2024/feb/OliverWyman-Global-Fleet-and-MRO-Market-Forecast-2024-2034.pdf


C O R P O R A T E  D E V E L O P M E N T S  

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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P I L L A R  I  | O E M

+  D e v e l o p i n g  n e w  p l a n t  i n  U M W  H i g h  V a l u e  M a n u f a c t u r i n g  P a r k

+  E x t e n d e d  M O U  w i t h  M A R i i  f o r  3  y e a r s ,  u p  t o  N o v  2 0 2 6

S C A L I N G  U P  T O  M E E T  D E M A N D  F R O M  E X I S T I N G  A N D  N E W  C U S T O M E R S

P R O J E C T E D  C A P E X

C O M P O N E N T C O S T ( ‘ 0 0 0 )

C O N S T R U C T I O N R M 3 0 , 0 0 0

N E W  
M A C H I N E R Y R M 1 0 , 0 0 0

W O R K I N G  
C A P I T A L R M 1 0 , 0 0 0

These are estimates and may change based on final quotation and 
variation orders. Excludes cost of interior design.

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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P I L L A R  I I  | R E M

+ E x p a n d i n g  t o  n e w  e x p o r t  m a r k e t s  s u c h  a s  t h e  U S ,  t h e  M i d d l e  E a s t  &  T h a i l a n d
+  T o  u s e  p r o c e e d s  f r o m  P e c c a ’ s  2 0 1 6  I P O  t o  a c c e l e r a t e  e x p a n s i o n

+ P u r s u i n g  p a r t n e r s h i p s  w i t h  d e a l e r s / d i s t r i b u t o r s  i n  t a r g e t  m a r k e t s

O U T R E A C H  &  B R A N D  B U I L D I N G  A C T I V I T I E S

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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P I L L A R  I I I |  A V I A T I O N

+ C o m p l e t e d  f i r s t  P O  t o  s e r v i c e  E u r o p e - r e g i s t e r e d  A i r b u s  A 3 2 0 ,  a s  p a r t  o f  c o l l a b o r a t i o n  w i t h  A C S

+ T a r g e t i n g  m o r e  s i m i l a r  o p p o r t u n i t i e s  i n  F Y 2 5

ACSACS GCA

A C C E L E R A T I N G  O U R  P E N E T R A T I O N  O F  T H E  G L O B A L  A V I A T I O N  M A R K E T

GOVERNMENTS AIRCRAFT LESSORS AND INVESTORS AIRLINES MRO ECOSYSTEM

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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P I L L A R  I V  | E M E R G I N G  V E N T U R E S

A  S y n e r g i s t i c  A c q u i s i t i o n

N O N - L E A T H E R  U P H O L S T E R Y N O N - L E A T H E R  U P H O L S T E R Y

L E A T H E R  U P H O L S T E R Y

I N T E R I O R  S T R U C T U R E S I N T E R I O R  S T R U C T U R E S

O P P O R T U N I T I E S  T O  E X T R A C T  V A L U E  

F R O M  C O M M O N  M O D E L S

P G I P G I + P E C C A

A D V A N C E D  M A N U F A C T U R I N G  C A P A B I L I T I E S  +  F I N A N C I A L  S T R E N G T H

P E R O D U A  A X I A T O Y O T A  A G Y A

A  W I D E R  P R O D U C T  P O R T F O L I O  T O  T A P  

I N D O N E S I A ’ S  G R O W I N G  M A R K E T

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

PT Pecca Gemilang Indonesia (PT PGI) was formerly known as PT Gemilang Maju Kencana (PT GMK)
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+ D i r e c t  A c c e s s  T o  I n d o n e s i a ’ s  M a s s i v e  &  G r o w i n g  A u t o m o t i v e  M a r k e t

+ W o r k i n g  t o  s e c u r e  n e w  O E M  c o n t r a c t s

P G I  H A S  E X T E N S I V E  P A R T N E R S H I P S

T O Y O T A  C U S T O M  G R O U P

P T  F U J I  S E A T

A S T R A  O T O P A R T S

M O R I K O K U

A T S U M I T E C

T O Y O T A - A S T R A  M O T O R

This is a non-exhaustive list.

INDONESIA MALAYSIA

C A R  S A L E S

M I L L I O N S  O F  U N I T S

//

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

1.03 0.89 1.05 1.01

0.60
0.51

0.72
0.80

2019 2021 2022 2023

Sources: MarkLines, MAA*Formerly known as PT Gemilang Maju Kencana (PT GMK)

P I L L A R  I V  | E M E R G I N G  V E N T U R E S
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S U S T A I N A B I L I T Y  U P D A T E

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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S T R E N G T H E N I N G  O U R  C U S T O M E R  R E L A T I O N S H I P S

83% 83%

86%

84%
85%

89%

87%

85%

89%

94%

92%

90%

O U R  P R O D U C T O U R  S E R V I C E O U R  P E O P L E O V E R A L L  G R A N D  T O T A L

R E S U L T S  O F  O U R  A N N U A L  C U S T O M E R  S A T I S F A C T I O N  S U R V E Y

F Y 2 0 22 F Y 2 0 23 F Y 2 0 2 4

Q U A L I T Y ,  C O S T ,
M E E T I N G  

R E Q U I R E M E N T S

D E L I V E R Y  S C H E D U L E ,
R E S P O N S I V E N E S S ,  

S A L E S  S U P P O R T

T E C H N I C A L  S U P P O R T ,
S T A F F  F R I E N D L I N E S S ,  

H E L P F U L N E S S

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

E C O N O M I C |  E N V I R O N M E N T  |  S O C I A L  |  G O V E R N A N C E
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S T R I N G E N T  P R O C U R E M E N T  P R O C E S S

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

E C O N O M I C |  E N V I R O N M E N T  |  S O C I A L  |  G O V E R N A N C E
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O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

E C O N O M I C |  E N V I R O N M E N T |  S O C I A L  |  G O V E R N A N C E

C O N S E R V I N G  T H E  E N V I R O N M E N T

+ We source our materials responsibly and promote 

sustainable ranching practices in our supply chain

+ Leather is a by-product from the meat industry, where 

unused hides are recycled and manufactured into leather

B I O D I V E R S I T Y  C O M M I T M E N T O U R  I N I T I A T I V E S

This is a non-exhaustive list of our environment-related sustainability initiatives. 

For more details, please refer to Pecca’s FY2024 Sustainability Statement.

+ Replacing fluorescent lamps with LEDs

+ Installation of Solar PV System at Pecca’s 
manufacturing facility

+ Leveraging virtual machines to optimize 
hardware utilization

+ Implementing 3R (Reduce, Reuse and Recycle) for 
sustainable effluent and waste management

+ Utilizing water cooling system instead of fans or 
air conditioning systems on our operation floors
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O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

E C O N O M I C |  E N V I R O N M E N T |  S O C I A L |  G O V E R N A N C E

P U T T I N G  O U R  P E O P L E  F I R S T

O H S  

T R A I N I N G

E M P L O Y E E  

D E V E L O P M E N T

T E A M  

B U I L D I N G

C O M M U N I T Y

E N G A G E M E N T

+ Approximately 6,000 hours of training activities in 
FY24, focused on employee development & 

occupational health & safety (OHS)

+ team-building activities, dinners, incentive trips, 
employee awards, & various community impact 

programs
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O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

E C O N O M I C  |  E N V I R O N M E N T  |  S O C I A L  |  G O V E R N A N C E

C O M M I T T E D  T O  C O R P O R A T E  G O V E R N A N C E  &  E T H I C S

B o a r d  C h a r t e r

C o d e  o f  E t h i c s  o f  D i r e c t o r s

D i r e c t o r  &  S e n i o r  M a n a g e m e n t  R e m u n e r a t i o n  P o l i c y

D i r e c t o r s '  A s s e s s m e n t  P o l i c y

D i v e r s i t y  P o l i c y

E x t e r n a l  A u d i t o r s  A s s e s s m e n t  P o l i c y

T e r m s  O f  R e f e r e n c e  - A u d i t  a n d  R i s k  M a n a g e m e n t  C o m m i t t e e

T e r m s  O f  R e f e r e n c e  - N o m i n a t i o n  C o m m i t t e e

T e r m s  O f  R e f e r e n c e  - R e m u n e r a t i o n  C o m m i t t e e

W h i s t l e - b l o w e r  P o l i c y

A n t i - B r i b e r y  a n d  A n t i - C o r r u p t i o n  P o l i c y

D i r e c t o r s '  F i t  a n d  P r o p e r  P o l i c y

P e r s o n a l  D a t a  P r o t e c t i o n  N o t i c e
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I N V E S T M E N T  H I G H L I G H T S

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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C O M M I T T E D  T O  D I V I D E N D  P A Y O U T  R A T I O  O F  A B O V E  4 0 %

C O M M I T T E D  T O  S H A R E H O L D E R  W E A L T H  C R E A T I O N

Assumes share base of 752 million

D I V I D E N D  P A Y O U T  R A T I O D I V I D E N D  P A Y O U T S

11.01
8.22

11.91
15.46

17.74

37.60

FY19 FY20 FY21 FY22 FY23 FY24

R M  M I L L I O N S

66.2%

98.0%

61.9% 67.7%

50.1%
68.3%

1.5
1.1

1.7

2.1
2.4

5.0

0.0

1.0

2.0

3.0

4.0

5.0

6.0

0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

120.0%

FY19 FY20 FY21 FY22 FY23 FY24

Payout Ratio (%) Dividend Per Share (sen)

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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C O M M I T T E D  T O  S H A R E H O L D E R  W E A L T H  C R E A T I O N

F I N A N C I A L  S T R E N G T H  T O  

F I R E  U P  O U R  G R O W T H

M A R K E T  C A P  G R O W T H  O F  

3 . 5  T I M E S  I N  8  Y E A R S

M A R K E T  C A P I T A L I S A T I O N C A S H  P O S I T I O N

92.8
78.4 78.1

86.8

111.2

153.7

FY19 FY20 FY21 FY22 FY23 FY24

R M  M I L L I O N S

RM940 mil
A u g  2 2 ,  2 0 2 4

RM267 mil
I P O ,  A p r i l  2 0 1 6

R M  M I L L I O N S

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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C E R T I F I C A T I O N  &  R E C O G N I T I O N

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E

2 0 2 3

TBU Appreciation Award – Quality Month Activity

PDKM Overall Best Child Part Vendor & Best Vendor Award

Mitsubishi Best Quality Award 

S E M A  S H O W  L a s  V e g a s

• Mitsubishi Best Supplier Award (2024)
• Mitsubishi Quality Appreciation Award (2024)
• Mitsubishi Best Quality Award (2023)
• PDKM Best Vendor Award (2023)
• PDKM Overall Best Child Part Vendor (2023)
• TBU Appreciation Award – Quality Month Activity (2023)
• PDKM Best Vendor Award (2022)
• Mitsubishi Motors Malaysia – Quality Appreciation Awards (2022)
• The Edge – Highest Returns to Shareholders Over Three Years Award (2022)
• China Press – 2nd Malaysia Golden Entrepreneur Award
• China Press – 1st Malaysia Golden Entrepreneur Award
• TS Lear - Outstanding Quality Performance Award
• TS Lear - Best Overall Performance
• TS Lear - Best Vave Cost Awards
• Perodua – Certificated Appreciation Participant for Built-up “Bezza” for KLIMS 2010
• The Golden Bull Award
• The 6th International Entrepreneur Excellent Award
• The 50 Enterprise Award Johnson Controls Best Supplier Award
• Best Vendor Awards – Azman Hamzah Plastik Sdn Bhd

2 0 2 4

Mitsubishi Best Supplier Award for Local Accessories

Mitsubishi Quality Appreciation Award for Best Quality Local Accessories
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A W A R D S  &  A C H I E V E M E N T S

“During the assessment period
for The Edge Malaysia Centurion
Club Corporate Awards 2022,
Pecca’s share price (adjusted)
jumped 241% from 22 sen on
March 29, 2019, to 75 sen on
March 31, 2022…

The share price gains translated
into an adjusted three-year
compound annual growth rate of
52.1%, based on awards
methodology. This helped the
group clinch the award for
Highest Returns to Shareholders
Over Three Years in the industrial
products and services sector.”

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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Q & A

O U T L O O K  &  S T R A T E G Y I N V E S T M E N T  H I G H L I G H T SC O M P A N Y  O V E R V I E W F I N A N C I A L  R E V I E W S U S T A I N A B I L I T Y  U P D A T E
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I N V E S T O R  R E L A T I O N S

A  N  T  H  O  N  Y   L  E  E

S  E  N  S  E   C  O  N  S  U  L  T  A  N  C  Y

a n t h o n y @ l e e s e n s e . c o m
39
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